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Global Leaders Discuss the Next Growth Opportunity in Asia the Future of Japan's Fitness Market
and Expansion Across APAC
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Global leaders from the Health & Fitness Association (HFA) and Purpose Brands,
the parent company of Anytime Fitness and Orangetheory Fitness, come together at SPORTEC.

Discover why Japan remains one of the world's most attractive fitness markets
and explore future growth opportunities across Asia-Pacific.
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Sander van den Born is Chief International Officer of Purpose Brands,
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Sean Tan is APAC Director of the Health & Fitness Association and a

-

respected entrepreneur, investor, and industry leader. He successfully
led the restructuring of True Fitness and advises fitness brands
expanding across Asia. Sean is a frequent keynote speaker at major
industry events including HFA, Beyond Activ, ChinaFit, and SPORTEC.

home to Anytime Fitness, Orangetheory Fitness, and The Bar Method.
He leads international expansion and strategic partnerships worldwide,
driving the company's vision of reaching 10,000 locations and 10 million
members by 2030.
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Special Greeting by Interim President and CEO
Greta Wagner

Greta Wagner, Interim CEO of the Health & Fitness Association,
will deliver a special opening address and share HFA's vision
for the future of the global fitness industry.
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Why is Japan considered one of the most attractive fitness markets in the world?

Which APAC regions offer the greatest opportunities for expansion?

Hear directly from global industry leaders as they discuss the future of fitness growth across Japan and Asia.
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Exploring how Japanese fitness concepts
and operational excellence can succeed across APAC.
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Why Japan Remains a Strategic Fitness Market
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What makes Japan attractive to global fitness brands,
and what opportunities lie ahead?
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Identifying the most promising regions in
Asia-Pacific and the trends driving future expansion.
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Simultaneous Interpretation (Japanese/English)
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